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DISCLAIMER 

Whilst all reasonable care has been taken in 

the preparation of the information contained 

herein, it is provided for reference only and the 

Amara Group, its related companies, 

employees of the Group or any of its related 

companies, and/or agent, cannot be held 

responsible for any inaccuracies, 

completeness, timeliness or fitness for any 

particular purposes, nor assume any 

responsibility for the same. For the avoidance 

of doubt, the information provided herein may 

be subject to change. Information in this 

presentation may contain forward-looking 

statements and projections that involve 

assumptions, risks and uncertainties. Actual 

performance, outcomes and results may differ 

materially as a result of risks, uncertainties and 

assumptions. 
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Å Sharing a common vision and an identical set of values, we 

strive to deliver a brand experience unique to Amara in our 

three interrelated core businesses 

Å The Amara vision is to be recognised as a leading Asian 

integrated lifestyle group, with premium brands that exude the 

value, quality and style of our product offerings, and a warm 

and personalised service that goes beyond the expectations 

of our customers 
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BUSINESS 

OVERVIEW 

Our Business 

 

We are a homegrown Integrated Lifestyle Group, principally engaged in three business 

areas: 

  

Hotel Investment  

and Management 

Property Investment 

and Development 

Specialty Restaurants 

and Food Services 
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BUSINESS 

OVERVIEW 

Our Brand Portfolio 

 
Amara Brand Architecture 

Corporate Brand 

Master Brand 

Product Brand 

Standalone F&B  

Brand 
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FINANCIALS ï INCOME STATEMENT 

NET PROFIT (S$ôM) AND NET MARGIN (%) 

REVENUE (S$ôM) 

Hotel 
Investment & 
Management 

65% Property 
Investment & 
Development 

32% 

Specialty 
Restaurants & 
Food Services 

3% 

Total Revenue: 

S$80.7 million 

S$52.6 

million 

S$2.7 

million 

REVENUE BY BUSINESS SEGMENTS (FY2013) 

REVPAR (SGD) 

S$25.4

million 

164 165 155 154 
171 181 188 

199 
176 

162 

FY2010 FY2011 FY2012 FY2013 9M2014

Amara Singapore Amara Sanctuary Resort, Sentosa

61.7 62.1 

90.3 

80.7 

61 
56.1 

FY2010 FY2011 FY2012 FY2013 9M2013 9M2014

16.3 

33.6 

29.4 
26.8 

11.0 11.6 

FY2010 FY2011 FY2012 FY2013 9M2013 9M2014

26.4 
54.1 

32.6 33.2 18.0 20.7 
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Hotel Investment and Management 

ÅOur award winning flagship city centre hotel is 

conveniently located next to Tanjong Pagar MRT 

Station in the thriving Central Business District. 

ÅThe hotel commenced operations in 1986 and 

completed its transformation in 2002. 

Refurbishment of hotel rooms was completed in 

2011. 

ÅThe 388-room hotel includes a collection of chic 

restaurants such as the iconic Silk Road and 

Thanying.  Upgrading in progress to 392 rooms.  

Å It also has a Grand Ballroom with an auditorium of 

500 seating capacity as well as four function rooms 

to cater to events of all scales. 

Amara Singapore 
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Hotel Investment and Management 

Å 163-seater restaurant and 18-seater bar concept 

ÅOpened in December 2013 

ÅNew chic interiors and integrated F&B cuisines 

comprising of Amara Groupôs signature restaurant 

offerings from Silk Road, Thanying and Cafe 

Oriental as well as Spanish Basque cuisines  

ÅA semi-private dining area creates a niche for 

private gatherings and events.  

ÅUrbanites can chill and unwind to DJ music, enjoy  

a wide selection of wine, novel cocktails, boutique 

beer and artisanal coffee blend. 

Element and Element on Tras Street 
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Hotel Investment and Management 

ÅThe first boutique resort with 140 beautifully 

designed guest rooms, Courtyard and Verandah 

suites, Larkhill Terrace as well as Villas. 

ÅOpened in May 2007, the resort offers a unique 

combination of contemporary design and five-star 

hotel facilities. 

ÅNestled beautifully on a hilltop, the resort is 

surrounded by 3.8 hectares of gardens and natural 

tropical rainforest. 

ÅAwarded THE BEST HOTELS ï RESORTS 

AWARD by Singapore Tatler for four consecutive 

years, 2010 to 2013. 

Amara Sanctuary Resort, Sentosa  

(ñAmara Sanctuaryò) 
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Hotel Investment and Management 

ÅA 250-room business and leisure hotel - an oasis 

in the city.  

Å Located in central Bangkok, in the choice 

Surawong Road, which is parallel to the bustling 

Silom and Sathorn Roads.  

ÅGroupôs first entry into the ñLand of Smilesò.  

ÅTopping out ceremony was held on November 28, 

2013.  

ÅTargeted to commence operations in 1Q 2015.   

Amara Bangkok, Thailand 

14 



Hotel Investment and Management 

ÅA mixed development comprising a 343-room 

hotel, retail centre and office building.  

Å Located at the junction of Changshou Road(

) and Jiaozhou Road( ) in Puxi.  

ÅExpected to benefit from excellent location within 

the city centre as well as Shanghaiôs renowned 

status as Asiaôs leading business and financial 

centre.  

ÅScheduled to be completed by 2015.  

Amara Signature, Shanghai 
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